




opportunities

Contact Advertising Sales today:  

800.996.3863 / 508.790.4751  
or sales@architects.org

Advertising Specifications 
Trim Size: 8.375" x 10.875" 
Printing Process: Web Offset 
Binding Method: Perfect Bound 

	

Digital Submission
ArchitectureBoston is printed using a CTP 
(Computer-to-Plate) workflow. Therefore, 
we ask that you submit your ads in a digital 
format.

Preferred Software:

PDF X1-A: All fonts must be embedded 
properly and images must remain CMYK 
(and/or grayscale) without conversion to RGB 
or spot colors.

InDesign CS or CS2 document (please 
include all images and fonts). 

Please contact Mary (617-350-7109 or mary@
stoltze.com) before supplying ad material 
using different software.

Color: All four-color ads should be designed 
using the CMYK process. Spot colors will be 
changed to CMYK. 

Graphics: Save all images in TIFF or EPS for-
mats in CMYK or grayscale colorspaces. All 
scanned images should be at 300 dpi and 
placed at 100%. Be sure to include all fonts 
and images contained in your files (including 
fonts embedded in EPS files). 

Hard copy proofs: A hard copy proof match-
ing your supplied file is required to check 
against the final output before going to print. 
If no proof is supplied, Stoltze Design will 
not be responsible for type re-flow or other 
issues that could happen during the file 
transfer process on native file applications or 
PDFs. 

Color critical ads: If color is what “makes 
your message,” we require a contract color 
proof meeting SWOP standards in order to 
achieve desired color reproduction on press.

Ad Size			   No Bleed		  Bleed			  Live Area (for Bleed Ad)	
 				    Width/Height: 		  Width/Height: 		  Image Width/Image Height: 
Full pg				    7.375"/10"		  8.625"/11.125"		  7.875"/10"
1/2 pg horizontal			   7.73"/4.65"		  n/a			   n/a
1/2 pg vertical			   3.8” x 9.475”		  n/a			   n/a
1/4 pg				    3.80"/4.65"		  n/a			   n/a
1/8 pg horizontal*			   3.80"/2.25"		  n/a			   n/a		

*�1/8 page ads are available in  
the Marketplace section only

Delivery: Please ensure you 
package your ad files and 
proof using appropriate pack-
aging material. All ad material 
should be shipped to the fol-
lowing address: 

Mary Ross

ArchitectureBoston 

Stoltze Design

15 Channel Center St. #603

Boston MA 02210

For electronic submission of 
material or if you have any 
questions, please contact  
Mary at 617.350.7109 or  
mary@stoltze.com.

> �Please adhere to these specifications to ensure your ad is dis-
played correctly. Stoltze Design will be unable to accept materials 
that do not meet the following specifications.
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Contact Advertising Sales today:  

800.996.3863 / 508.790.4751  
or sales@architects.org

Delivery Instructions:

Email delivery (if the file is smaller than  
10 MB): mary@stoltze.com

Upload to our FTP Server (any size): 

Connect using Fetch, Transmit, Cyberduck 
or other FTP application.

Please compress files or folders using StuffIt 
or Zip before uploading.

Hostname: www.stoltze.com

Username: ab_files

Password: boston11

Postal delivery (any size): 

Mary Ross

ArchitectureBoston magazine

Stoltze Design

15 Channel Center St. #603

Boston MA 02210

Four-color ads	 1 issue	 3x rate	 4x rate		
Covers*	 $5,418	 $5,147	 $4,903
Two-page spread	 $8,024	 $7,623	 $7,102
Full-page	 $4,300	 $4,085	 $3,806
Half-page	 $2,786	 $2,647	 $2,451
Quarter-page	 $1,597	 $1,517	 $1,421

Black-and-white ads			   	
	
Two-page spread	 $6,149	 $5,842	 $5,222
Full-page	 $3,301	 $3,136	 $2,807
Half-page	 $2,148	 $2,040	 $1,823

Four-color ads	 1 issue	 3x rate	 6x rate			
Quarter-page	 $1,452	 $1,380	 $1,288
1/8 page	 $798	 $758	 $711

Black-and-white ads			   	
	
Quarter-page	 $1,051	 $998	 $891
1/8 page	 $582	 $553	 $494

* �inside front cover, inside back cover, and  
back cover have a 2% charge for bleeds

Run of Book:

Marketplace:

All quoted rates are subject to the contract conditions as 
detailed on the Insertion Order/Contract.

Close Dates

Spring FEB-MAR-APR	 	

SUMMER MAY-JUN-JUL

FALL AUG-SEP-OCT

WINTER NOV-DEC-JAN

Materials

	
Jan. 7

March 18

July 8

Oct. 7

Space		

Jan. 5		
	
March 16		

July 6		

Oct. 5		

	

BSA Corporate Affiliate members and AIA firms in 
Massachusetts enjoy a 15% discount on all rates. This member 
rate is non-commissionable. BSA membership is open to all; ask 
your sales representative for information.

Terms: 30 days net

Advertising Rates 2009



opportunities

Contact Advertising Sales today:  

800.996.3863 / 508.790.4751  
or sales@architects.org

Print Opportunities
•	 �ArchitectureBoston: Advertise in this 

respected ideas magazine, delivered to 
25,000 industry professionals who are active 
prospects for your business. Prices range 
from under $500 to $8,000. 

•	 �NEW The Boston Society of Architects 
2008 Design Awards Annual: Distributed 
to all BSA members in mid-January, this 
is the first BSA publication launched in 
the new year. Full-page color ads, 2-page 
spreads, and a limited number of sponsor-
ships available. Prices range from $3,500-
$10,000. Placements are first-come, first-
served. Circulation is approximately 6,000; 
very high quality prospects.

•	 �BSA ChapterLetter Inserts: Reach more 
than 7,500 building professionals with an 
insert in this monthly news publication of 
the Boston Chapter of the AIA. Priced under 
$2,000.

•	 �BSA Telephone & E-mail Directory: A 
handy pocket-sized resource distributed to 
4,500 BSA members. Call for prices.

•	 �Homeowners Project Handbook: Reinforce 
your marketing efforts with an ad in our 
design directory and handbook for hom-
eowners and small business owners. 3,500 
published annually. Prices vary. 

•	 �BSA Mailing List Rental: Leverage your 
advertising message with a targeted mail 
campaign to a customized selection of up 
to 8,700 qualified contacts. Available for 
one-time use. Postage, preparation, and 
mailing-house charges apply. Purchase is 
one-time use, $350 per thousand; minimum 
3,000 names.

Online Opportunities
��•	 �BSA Website Sponsorship: Architects.org, 

the official website of the BSA, is the online 
resource for clients, homeowners, and build-
ing industry professionals. Prices start at 
$900/month; minimum three months.

•	 ���theGuide: Supplement your message with 
a listing in theGuide, the prominent online 
resource for architects and building-industry 
professionals. Prices vary. 

•	 �Classified Online: Reach thousands of read-
ers weekly with an ad on the Building Indus-
try Classified page. Advertise job openings, 
items for sale, and space available. You can 
also sponsor this page, which is visited by 
thousands of job seekers each month. Prices 
range from $160 to $250. Visit architects.
org/classifieds. 

•	 �Job Notification e-Newsletter Spon-
sorship: A must-read for job seekers. It 
contains the latest employment opportuni-
ties posted on BSA’s Classified Online. This 
weekly e-newsletter is sent directly to 1,300 
subscribers. Prices start at $900.

•	 �Currents e-Newsletter Sponsorship: The 
BSA’s weekly e-newsletter. Blasted to 18,000 
architects, designers, and contractors. Exclu-
sive sponsorship of the newsletter detailing 
industry news and events, lectures, competi-
tions and community programs. $1,200 per 
weekly issue.

•	 �YPNet e-Newsletter Sponsorship: For 
advertisers looking to reach recent gradu-
ates and young professionals in the building 
industry, this monthly newsletter is sent to 
over 1,500 subscribers. Prices start at $900/
month.

�•	 �eCE News e-Newsletter Sponsorship: This 
well-known monthly newsletter is a trusted 
resource packed with listings of continu-
ing education opportunities and tips on 
recording completed credits with the state 
and AIA. eCE is sent to more than 1,900 
subscribers. Prices start at $900/month.

•	 �Online Calendar Listings: Advertise your 
calendar listings for up to three months 
before your event on the BSA’s eCE Profes-
sional Development Calendar. Prices vary. 
Visit architects.org.

��•	 �Build Boston and Residential Design and 
Construction Websites: Advertise on the 
websites that promote the biggest building 
industry events in New England. Call for 
prices.

Events & Promotions
��•	 �BSA Program and Event Sponsorship: 

Sponsor or co-sponsor a BSA event or work-
shop. 

•	 �Build Boston Convention and Tradeshow: 
Sponsorship and exhibitor opportunities are  
available and can be customized to meet 
your marketing needs. Registers more than 
16,000 industry professionals. 

��•	 �Residential Design and Construction 
Tradeshow: Sponsorship and exhibitor 
opportunities are available for this resi-
dential-design event, which highlights new 
products, services, and technologies.

Integrated Marketing 2009
More great ways for you to reach decision-makers

More than 36,000  
unique visitors each month

Currents’ open rate 
is consistently above 15%


