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Recession, Depression, “Restructuring”…  
Whatever we’re in, Richard Florida 
describes how “The Crash Will Reshape 
America” in The Atlantic (March 2009). 
In this latest development of his “creative 
class” ideas, Florida argues that “place still 
matters.” He suggests that the crisis today is 
akin to the Long Depression of 1873–1896, 
through which the New England mill 
towns of Lowell, Lawrence, and Spring�eld 
eventually gave way to the giant factory 
cities of Pittsburgh, Cleveland, and 
Detroit. Now, Florida foresees idea-driven 
“city-regions” — such as the Boston- 
New York corridor — fueled by creative 
talent and ambition, which will feed off 
each other and spur ever-faster growth. 
Density will be good for long-term success. 
Likewise, he argues, sprawl has reached its 
limit. Florida writes that “Suburbanization 
was the spatial �x for the industrial age —  
the geographic expression of mass 
production and the credit economy.” Some 
regions will now need to shrink, and that’s 
part of this evolution. 

Happy Birthday, TOH… Just 30 years ago, 
during a different housing crisis, WGBH 
launched a TV show that explained to 
viewers that they didn’t need to buy new 
homes to be happy, and that renovating  
an old house could be pretty darn 
entertaining. WGBH also believed that a 
population of informed home renovators 
could only be a good thing. Though Julia 
Child had set the scene for do-it-yourself 
programming, the �rst Home Depot was 
still a few months from opening in Atlanta. 
Pre-HGTV, pre-Home Improvement, 
pre-MTV Cribs, pre-Extreme Makeover 
Home Edition — can you imagine? In 
Boston magazine (February 2009), Francis 
Storrs presents an engaging oral history  
of how This Old House tiptoed into new 
territory in February 1979, and changed 
the renovation world forever. 

Stressed Out?… “Who Says Stress is Bad 
for You?” challenges Mary Carmichael  
in Newsweek (February 23, 2009). Believe 
it or not, some stress — even dif�cult 
stress — “properly handled” can provide 
long-term bene�ts. Dr. Anthony 
Komaroff offers a companion piece on 
the “oversold” link between stress and 
disease, while Ben Sherwood explains the 
intense special training of elite military 
forces, and why they thrive under stress 
better than the rest of us. With a stalled 
construction industry, layoffs, and a 
downright dismal architectural climate, 
this all may simply add to your anxiety. 
Then again, this series of articles might 
provide a different outlook — or at least  
a positive distraction. 

Home Sweet Home… Sometimes the 
problem isn’t �nancing; sometimes it’s 
what you can get for that �nancing. Case in 
point: Rural Studio — Auburn University’s 
renowned design/build program in  
Hale County, Alabama — which runs an 
outreach program. Pam Dorr was an 
outreach student, trying to help elderly 
widows �x homes that were beyond repair, 
baf�ed that these women couldn’t get 
loans for new ones. In fact, she discovered 
they had indeed quali�ed; the issue was 
that they only quali�ed for $20,000, and 
“everyone knows that there’s no such thing 
as a $20,000 house.” In “The 20K House”  
in Metropolitan Home (March 2009), 
Karrie Jacobs chronicles how Dorr and 
Rural Studio went about changing that. 
Ranging in size from 300–600 square feet, 
of varying architectural styles, these $20K 
homes are elegant examples of what design 
should do. 

Ready, set… Is investing large sums in 
infrastructure a boon or boondoggle? With 
shovels across the country at the ready,  
the editors of Invention & Technology 

(Winter 2009) explored that question, 
looking back over two centuries of large, 
federally funded public works projects. 
Starting with the 1811 National Road 
(funded in Thomas Jefferson’s 
administration) and continuing through 
railroads, dams, tunnels, bridges, 
interstates, air traf�c control, and the 
Internet, Tom Huntington’s cover story 
presents “America’s Top 10 Public Works 
Projects.” The historical approach provides 
an important context for considering 
today’s investment. That said, much is 
frustratingly brief, and the Big Dig is 
treated in a particularly cursory manner 
as the Bad Boy Poster Child. For the Big 
Dig — like the Obama stimulus — history 
is still to be written. 

Gretchen Schneider AIA is the principal of 
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